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75% of U.S. adults favor 
raising the Minimum Legal 
Sales Age for all tobacco 
products to 21.

Tobacco 21 In Effect

Minimal Impact on Tobacco Retailers
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Over 30% of the nation’s population is covered by T21 policy
Tobacco 21 has decreased youth tobacco use in localities that have adopted it. 

A 360 page report by the National Academy 
of Sciences projected that if the entire country 
enacted Tobacco 21 legislation there would 
be a 25% drop in smoking initiation among 
high school students. 
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425+ Cities & Counties in 25 States

Needham Massachusetts showed  
a 48% drop in high school smoking 
rates after policy implementation, 
a drop three times that of 
neighboring communities. 

In the year after implemen-
tation, Chicago found a 
36% decrease in 18-20 year 
olds that reported currently 
smoking cigarettes. 

In California, statewide retailer 
rates to under 18 year-olds 
decreased from 10.3% to 5.7% 
since implementation of their 
Tobacco 21 law.

Public Support for T21

Endorsing Organizations

American Academy of Family Physicians, 
American Academy of Pediatrics, Ameri-
can Public Health Association, American 
Heart Association, American Cancer 
Society, American Lung Association, 
American Veterans (AMVETS), Preventing 
Tobacco Addiction Foundation, Campaign 
for Tobacco Free Kids, American Medical 
Association, March of Dimes.

The economic impact of T21 is minimal. Only 2% 
of U.S. cigarette sales go to those under 21.

Statewide policy States with local policies

Dramatic Impact on Initiation


